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Belfast Harbour is delighted to be involved in the first ‘State 
of  Responsible Business in Northern Ireland’ Report.

Like many businesses, we don’t ‘do’ Corporate 
Responsibility (CR) for the sake of  it; we very clearly see 
the business benefit, and our commitment to investing in 
the sustainable growth of  the region complements our 
CR activity. 

Belfast Harbour’s approach to CR is based on four pillars 
– Young People, The Community, Creative Culture and 
the Environment – with the theme of  sustainability and 
regeneration underpinning the programmes we support. 
This approach focuses on initiatives and programmes 
delivering social change and positive outcomes through 
partnerships that deliver for the community. 

In 2016, we were delighted to be the first organisation to 
be accredited the Gold Award in the CORE – Standard 
for Responsible Business, promoted by Business in the 
Community. We take an organisation-wide approach to 
Corporate Responsibility to deliver on our vision to be a 
good corporate citizen.

For the past eight years, Belfast Harbour has achieved 
Platinum status – the highest scoring level – in the Northern 
Ireland Environmental Benchmarking Survey, showing 
how committed we are to achieving and maintaining high 
environmental standards.

In 2017, we will partner with more than 30 organisations 
making a difference to both individual lives and to the 
community in many different ways. We will continue 
to support NEETs activity, working in partnership with 
organisations such as The Prince’s Trust and Business in 

the Community, as well as tackling educational attainment 
with partners like BookTrust and StemAware. 

One of  the exciting new projects we will be supporting 
is a pilot programme called ‘Time to Code’, based on 
the hugely successful ‘Time to Count’ and ‘Time to 
Read’ initiatives, taking steps to ensure a fit-for-purpose 
workforce for the future. 

Within our own business, we are committed to offering 
employment opportunities to under-employed and 
unemployed young people: we currently employ two 
interns, two business administration apprentices and two 
operational engineering apprentices. 

Our continued support of  creative activities – backing the 
continued development of  Belfast as a vibrant, fun and 
engaging place for people to work, live and play – helps 
us engage with the wider community. This is easily seen 
through our partnership with Culture Night, an annual 
event attracting almost 75,000 people into Belfast to enjoy 
free arts events, including performance, dance, artistic 
installations and family fun!

Many organisations are engaging with CR in a proactive 
way, and we would encourage this continued commitment 
in supporting communities, caring for our environment and 
developing our people in a positive way, as it just makes 
good business sense.

This annual awareness week 
for responsible business is run 
by Business in the Community 
to inspire and challenge more 
businesses to take action, which 
creates positive change in society.

The week shines a spotlight on the practical action 
being taken by businesses of  all sizes to make 
business and society better.

This year, Business in the Community’s activities will 
be focused on the theme of  ensuring an inclusive 
digital revolution. We’re looking specifically at the 
impact of  digital disruption on business along with the 
challenges and prospects that arise from it.

Be part of  Responsible Business Week. Join the 
conversation online: 

@bitcni    #RBweek

Responsible 
Business Week
24-28 April 2017

Sponsored by

Belfast Harbour takes a responsible approach

http://www.bitcni.org.uk
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Leadership & Trust – who writes the rules?
by Kieran Harding, Managing Director, Business in the Community NI

We are living in fascinating and 
hugely unpredictable times, 
where the majority of  the 
global population now lacks 
belief  that the overall system is 
working for them. In this climate, 
the rules have been challenged: 
people’s societal and economic 
concerns (including globalisation), 
the pace of innovation and eroding 
social values have turned into fears, 
spurring the rise of populist actions 
now playing out in several Western-
style democracies. 

Business is far from exempt, with society’s 
concerns around the impact and pace of  
change and its implications on jobs. At the 
same time, consumers – while embracing 
technological changes – are disrupting 
traditional business models by growing a 
sharing economy, made possible by social 
media – the irony!

As a consequence, issues around leadership 
and trust are being challenged more than ever 
before. 

The recent Edelman Trust Barometer1 points 
to a breakdown in trust at levels not previously 
seen. The 2017 annual survey of 33,000 
respondents globally found the general 
population’s trust in all four key institutions 
— business, government, NGOs, and media 
— has declined broadly, a phenomenon not 
reported since Edelman began tracking trust 
in 2012.

Edelman recognises that even though trust 
in business continues to decline, it remains 
higher than that of  government and the 
media, and although business may be the last 
retaining wall for trust, society’s expectations 
of business are now higher than ever.

According to Deloitte Global’s sixth 
annual Millennial Survey2, ‘76%     

believe business should be a 
positive force for social impact, 
and 88% believe business is a 
force for social change’.

So, given the issues these hugely 
significant global concerns raise, 

would Northern Ireland score any 
differently?

While some of the worldwide issues around 
globalisation, tax evasion, executive pay and 
bonuses are not as relevant here in Northern 
Ireland as they may be elsewhere; they still 
resonate with the public and, if  we add the 
implications of Brexit on business decisions, 
and the recent RHI scandal, the trust dial is 
under pressure.

As companies seek to rebuild trust, the 
resurgence in Corporate Responsibility (CR/
CSR) is significant. It is no longer perceived 
as doing good things; it’s now accepted as 
the right thing to do, with leading businesses 
recognising the need to integrate CR/CSR 
into business effectively, becoming part of  
its DNA. In Northern Ireland, we have in the 
past been ‘followers’ – stepping into the 
footprints of  bigger businesses; however, our 
recent survey (see pages 8 & 9) of  leading 
companies here suggests that Northern 
Ireland business has truly embraced the 
responsible business agenda, with more than 
250 businesses formally embracing CR/CSR 
– so much so, in fact, that 75% are measuring, 
and 69% are reporting their activities and 
impacts. Furthermore, we know that small 
businesses – those  who are at the heart of  
local communities, are themselves embracing 
the responsible business agenda. As such, 
I believe Northern Ireland is leading the way 
across the UK and Ireland.

These commitments, activities and measures 
should be applauded, and they will go some 

1Edelman Trust Barometer 2017      2Deloitte’s Global sixth annual Millennial Survey     3ETI – Chief  Inspector’s Report 2016 

The CBI conducted original research and 
polling around Trust in Business. Headline 
findings include the following:

• Public expectations of business are 
rising, with 55% of people agreeing that 
expectations on business to do the right 
thing are higher than they were 10 years 
ago.

• Industry scandals have damaged the 
public’s confidence overall, with only 53% 
agreeing that business makes a positive 
contribution to society.

• There’s a need for businesses to do more 
to speak out about the great many things 
they do – evidence suggests that the 
public underestimates the contribution that 
business makes. For example, on average 
the public thinks only 17% of total tax 
revenue is provided by business. In fact, in 
2014, business paid nearly £175 billion in 
tax – 29% of all taxes.

• When people’s feelings about business 
are determined by their direct experience, 
they are overwhelmingly positive – but 
that often fails to translate into support for 
business generally. 81% of people trust 
‘local business’ compared with 57% who 
trust business as a whole, and 64% are 
more likely to trust a business with a strong 
presence in their area. 

Business in the Community exists to support businesses 
with their responsible business action. To find out more, 
visit www.bitcni.org.uk, or call the Membership Team on 
(028) 9046 0606.

It’s no lie – the world is changing rapidly, 
but business has a powerful role to play.

way to ensure that trust levels in Northern Ireland 
business surpass our regional neighbours; 
however, if  our business leaders are to truly build 
trust in a changing world, we need to get out of  
our comfort zone and change our behaviours.

First, as leaders, we need to engage and listen 
to our employees. No action can build trust more 
than valuing our workforce, being honest and 
open, treating them with respect ,and finding 
ways for them to develop and grow. Increasingly, 
employees tell us that they want to work for 
employers whose values match theirs. By 
implication, they expect their employer to live up 
to its values and to become a force for good. 

Second, we need to ‘future proof’ our business. 
For business to regain trust, it must have 
a longer-term vision – one that transcends 
the next set of  accounts. This is about the 
sustainability of  business and goes beyond the 
internal processes, product and technological 
innovations, and new market opportunities. It is 
as much about how business conducts itself  in 
a global (and in our case, a Northern Ireland) 
community to maintain its reputation. It’s about 
addressing the key societal challenges and 
issues that will directly, or indirectly, affect our 
competitiveness in the long-term. In Northern 
Ireland, one challenge on the skills agenda 
relates to the fact that almost 20% of pupils 
in primary school education receive a level of  
education that is ‘not good enough’3. This is an 
issue not only in which business has a stake but 
also a role to play as it looks to the future.

Finally, we need to recognise that trust is broken, 
and we must all take steps to address the fears 
and uncertainties. The distrust relates to all 
our institutions, and we need to acknowledge 
the interconnectedness of the actors. While 
business has recognised the challenge, with 
organisations such as the CBI (see box) taking 
a proactive step to raise and discuss the issue, 
other institutions have been found wanting. We 
all need to recognise the issue, to listen to the 
people, and to work together to advance policy 
solutions, and to collectively address Northern 
Ireland’s key social and economic challenges.

Smart business leaders will not let this 
breakdown in trust go to waste. In Northern 
Ireland, we have made some gains; however, 
enlightened leaders will recognise that in the 
new world order, a long-term, participatory 
approach to shared responsibility is the only way 
to a sustainable future.

http://www.bitcni.org.uk
http://www.edelman.com/trust2017/
https://www2.deloitte.com/global/en/pages/about-deloitte/articles/millennialsurvey.html
http://www.bitcni.org.uk
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Who’s taking responsibility in Northern Ireland?
Eight times more companies, pro rata, are demonstrably committed to responsible 
business (CR/CSR) here than in the rest of  the UK. With that in mind, representatives 
from five of  our top organisations, along with one of  our finest economists, came 
together to tell Ulster Business Editor, David Elliott, what they believe to be the State of  
Responsible Business in Northern Ireland. 

What do you believe is the State of 
Responsible Business in Northern 
Ireland?
Years ago, it was about writing a cheque. It 
was called philanthropy or altruism. Today, 
responsible business is so much more. It must 
be at the heart of  an organisation. Northern 
Ireland companies and business leaders have 
the passion to make a difference. Culturally, in 
Northern Ireland, being responsible is in our 
DNA; and we are leading the way in the UK. 
Roy Adair

The manner in which companies have 
adopted a responsible approach – a genuine 
altruistic approach, the need to attract talent, 
or because their competitors are doing it – 
the overarching idea is that business can do 
some good. Whatever we face economically, 
the problem belongs to all of  us – politicians, 
businesses, civil society – we all have a role to 
play. Business has a powerful role to play. As a 
generator of  tax, it can enact change, and the 
rewards can be great. Neil Gibson

10 – 15 years ago, people didn’t get the 
idea of  Corporate Responsibility (CR/CSR), 
but this has fundamentally changed. Our 
stakeholders – our people, our customers and 
our community – expect it. It’s mainstream, 
and responsible business just makes sense. 
Mike Mullan

The worst thing that can happen is for CSR 
to become a bit, or a department, within 
an organisation. If  that’s the case, it just 
won’t work. It must be part of  the culture. 
Make people know what the values of  
their organisation are and to what they can 
contribute. 
Neil Gibson

Roundtable discussion 

Many companies are owner-managed, 
progressive, recruit well and do well. They 
don’t have a formal CSR approach, but when 
you delve deeper, they are doing it. People 
trust them. They are genuine, authentic 
people – supporting local teams or charities. 
They consider this to be decency. To brand it 
or to badge their actions feels uncomfortable, 
as they feel they might be seen as trying to 
take advantage of  their altruistic behaviour. 
However, working together, with more 
organisations joining the responsible business 
movement, the impact can be even greater. 
Alan Taylor

A business’ legacy is more than just its profits. 
The legacy and footprint of  an organisation is 
maximised when its CR strategy is right in the 
boardroom. Barbara Roulston

To attract the right people, CSR, culture and 
values are vital. People don’t just want a 
salary and an understanding of  where the 
business is going, they want to work for us 
because we have a good reputation. They 
want the whole package. Commitment needs 
to come from the top and to filter through the 
organisation to ensure solid action is taken as 
it’s not a tick box exercise. Michael Scott

What’s the issue with trust?
When people come to work for your business, 
they now make assumptions like, ‘I assume 
you’re going to pay me’ and ‘I’m assuming it’s 
worthwhile work’. Other generations may not 
have done this. People want to be able to trust 
their employer. In the past, people knew the 
organisation and the owner, and the company 
reputation was based on close experience. 
They want authenticity. With so many scandals 
and issues, and with social media providing 
the ability for transparency, there is an inability 
for the PR industry to manage information 
flows. This has broken a lot of  trust. Re-
establishing the trust is part of  what is really 
happening in CSR. Alan Taylor

Roy Adair, Chief  Executive, Belfast 
Harbour

Professor Neil Gibson, Director of  the 
Economic 
Policy Centre, Ulster University

David Elliott, Editor, Ulster Business 

Barbara Roulston, Head of  Corporate 
Affairs, BT

Alan Taylor, Chairman and Head of  
Corporate/Commercial, Arthur Cox 
Solicitors

Mike Mullan, HR and Organisational 
Development Director Europe, Moy 
Park 

Michael Scott, Managing Director, 
firmus energy

Kieran Harding, Managing Director, 
Business in the Community

The Responsible Business (CR/CSR) 
agenda has transformed. Companies 
in Northern Ireland are at various 
stages in their journey. Some are 
still in the early stages, but many are 
now reporting and measuring their 
activity; others are challenging us 
at Business in the Community with 
‘what’s next?’
Kieran Harding

On the table for discussion were the issues of  
the importance of  trust in business, and the 
current challenges and future opportunities 
for Northern Ireland.

What is responsible business?
Over time, we’ve seen new language, terms 
and acronyms being used by business 
and academia to best describe Corporate 
Responsibility – CR; corporate social 
responsibility; CSR; corporate citizenship; 
responsible business. Whatever terminology 
you use, ultimately, it’s all about how a 
company manages its business to make 
profits in a responsible way, having a positive 
impact on its stakeholders, the environment 
and wider society.

http://www.bitcni.org.uk
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The reputation of  business is at stake. One 
of  the biggest issues is the inequality of  
wealth. There is an association that the term 
‘business’ means big business, or companies 
operating at a global level. This is about 
perception, and we must all contribute 
to changing the negative perception of  
business. Business should be good, the 
positives should shine through – business 
creates jobs, it provides opportunities, and 
it can develop inclusive relationships. Mike 
Mullan

People’s social conscience is at play. They 
want to be able to look their family and 
friends in the eye and tell them they work 
for a good organisation. They also have a 
broader view – they’re better travelled and 
have wider experiences. Younger people 
in the workplace expect to see senior team 
members living responsible business, and, 
if  they’re not happy, they are quick to hold 
people to account. Michael Scott

Business has to earn the right to be trusted. 
Younger people will do much more research 
about the company for whom they want to 
work. They’ll do their own research, draw their 
own conclusions, and then they’ll validate 
it with their network. We’ve gone through a 
strong meritocracy, but most people were 
limited because they didn’t have the skills 
or family knowledge base. Now people look 
it up. We find ourselves at a juxtaposition of  
what the new workforce wants against what 
the established workforce accepts. People will 
listen to what you say; but they will always 
believe what you do. Roy Adair

If  you don’t have trust inside the organisation, 
it doesn’t really matter how you try to portray 
yourself  outside the organisation. Barbara 
Roulston

What are the challenges and future 
opportunities for Northern Ireland?
I think it will probably be a challenging time 
going forward over the next few years. CR 
has come on leaps and bounds in recent 
years, but sometimes people come up with 
arguments as to why they can’t do it – eg. 
Trump, Brexit. The challenge for responsible 
companies is to set themselves apart and to 
push on. Michael Scott

The race for talent is a huge issue – if  a 
business doesn’t have its credentials in the CR 
space, they’re shooting themselves in the foot 
in the race for talent. Roy Adair

Technology is an opportunity. It is shifting the 
typical working pattern or style. Working in an 
office will become less and less of  a reality. 
We provide the technology young people want 
to use to maximise their talent, and they in turn 
are the first ones to enthusiastically step up 
and volunteer. They buy into it if  they believe 
the organisation’s culture allows for this. At BT, 
we have to do this if  we are to keep talented 
people. Barbara Roulston

Technology is an opportunity and a challenge. 
Technology provides transparency, but it has 
also given everyone the possibility of  having 
their own broadcast news site in their pocket. 
An individual can do a lot of  damage with a 
personal story, but may only provide one side 
of  the story. Roy Adair

There is a growing understanding 
of what business can do to be 
responsible. If they do it, and do it 
well, the rewards can be great – for 
individuals, for firms, and for society.
Neil Gibson

We must use skills-led problem solving to 
benefit society. In my business, I see younger 
team members who are keen and eager. 
Younger people are happy to do practical 
volunteering challenges, but these alone 
are not enough; they want to use their skills 
to make a difference. They are looking at 
how they can do things better; to provide 
value. For example, a big issue for the NHS 
is missed appointments. The skills and 
technology all exist to solve that issue, and a 
huge number of  other problems. Alan Taylor

Northern Ireland companies ‘get’ being 
responsible and they are great at problem 
solving. In a way, we benefit from the small-
medium enterprise composition. We have the 
ability, and the agility, to make changes at the 
micro and macro levels quickly; for the benefit 
of  the economy and society. Roy Adair

CSR allows for creativity and innovation – it 
empowers people who don’t normally work 
together to interact. It enables individuals and 
firms to solve different problems, and it sparks 
ideas as it opens people up to different views 
– with colleagues, the community, and their 
customers. Kieran Harding

76% believe business should be a 
positive force for social impact, and 
88% believe business is a force for 
social change.
Deloitte Global’s sixth annual Millennial Survey

Employers hold a wonderful, cherished role 
and must use it wisely. They must look at long-
term goals, and must build relationships with 
their communities and with each other to make 
substantial change. An organisation should 
analyse what skills it has and what problems 
it is best placed to tackle. It’s never a great fit 
to shoehorn a problem into your organisation 
to solve it. Sometimes real CSR must deal with 
the difficult stuff – working in the background 
to make a real difference in the long-run. That 
requires commitment in the long-term. Neil 
Gibson

Better skills lead to better job prospects, and 
in turn society benefits – it’s a circle. Barbara 
Roulston

Take economic inactivity: with less than 
40,000 people unemployed and 212,000 
claiming disability living, there is ever more 
pressure on finite public resources. In 
addition, we have a reduction in spending 
and an increase in social problems. Business 
must be a driver for change, helping people 
with business-ready skills to enter the labour 
market. Neil Gibson

We must celebrate success and, in a self-
deprecating culture, we must give ourselves 
permission to be proud of the good actions our 
businesses are taking. I believe Northern Ireland 
leads the way when it comes to responsible 
business commitment and action, but we must 
go further. Roy Adair

http://www.bitcni.org.uk
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Current state 
of approach 

to responsible 
business

What the survey tells us
Overall approach to CR:

Benefits 
of being a 

responsible 
business

% YES

Stakeholder 
engagement

78%

Improved
reputation

89%

Recognised as 
good employers

93%

Financial
45%

Maximising 
stakeholder 

value
31%

80% monitor staff engagement 
regularly and implement changes as     
a result

75% reward and recognise 
employees 

80% provide a structured employee 
training and development programme

78% empower their people to 
volunteer

71% have an environmental policy 
and environmental management system

51% have a biodiversity plan

77% monitor energy usage and have 
an energy efficiency plan

75% have a strategic approach to 
recycling, reducing waste to landfill

44% are exploring a circular economy 
approach to their business

55% have an employee volunteering 
policy

62% encourage their people to share 
their professional skills in the community

58% have developed strategic 
community partnerships

35% actively create job opportunities 
for those who are long-term 
unemployed/NEET

67% provide apprenticeships/
internships

71% have strong links with schools 
and colleges.

These results provide a snapshot of  the findings from the 
report. For full results, please visit www.bitcni.org.uk

80% 

believe networking 
with others in their 
sector is important

69% 
report annually on 
their responsible 

business activities 
and impacts

87% 
believe 
transparency is 
importantare measuring 

their responsible 
business activity

75%

have branded 
their responsible 
business activity 

and publish a CR/
Sustainability Report

49%

of businesses refer 
to their responsible 
business action as 

CR or CSR*

71%

say either their Chief  
Executive or Senior 
Director has overall 

responsibility for their 
CR/CSR*

56%

Business in the Community NI surveyed its members to understand their views on 
the state of responsible business in Northern Ireland. Here’s what they said . . . 

*CR/CSR – Corporate Responsibility/
Corporate Social Responsibility

Survey conducted by:

http://www.bitcni.org.uk
http://www.bitcni.org.uk
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BT – building a culture of tech literacyDiageo supports lessons on responsible behaviour

Jorge Lopes, Head of  Diageo NI meets Police Service NI Chief  Constable 
George Hamilton.

Fane Street Primary School pupil Nicole Chrapkowski demonstrates Barefoot in action to 
Mairead Meyer, Managing Director, BT Networks NI and Susan Brennan, BT volunteer.

Technology is embedded in all our lives. That’s why BT has made 
a long-term commitment to help build a culture of tech literacy, 
focussing our initial efforts on primary schools. We believe that 
having an understanding of technology is fundamental in the 
early years and is as important for young minds as reading and 
writing. It’s BT’s ambition to make tech literacy a new cornerstone 
of modern primary school education to help 5 million children 
receive better teaching in computing and tech skills (by 2020). 
To date, we’ve reached more than one million children UK-
wide. Barefoot Computing is central to that ambition, and it was 
launched in Northern Ireland in December 2016. 

Through a combination of free teaching materials and volunteer-
led, face-to-face teacher training, Barefoot is helping teachers 
become more confident with the concepts that underpin tech 
literacy and provide a strong grounding in computational thinking 
– allowing young people to be creators and not just consumers 
of technology. It’s a perfect complement to the annual BT Young 
Scientist and Technology Exhibition.

We’re using the talents and skills of  our own people to deliver 
Barefoot Workshops in schools to help teachers get started. 
That’s another 2020 ambition – to inspire two thirds of our people 
to volunteer their time and skills.

Barefoot is already having tremendous reach across NI: 380 
primary schools registered; 9,105 pupils reached; 38 workshops 
delivered; and 94 volunteers signed up.

None of this would have been possible without collaboration. 
Partnership has been a really important element of  Barefoot. 
From the British Computer Society, Raspberry Pi, and the brilliant 
academics who created the resources, through to the volunteers 
from BT and beyond who have taken them into schools, that’s 
what has made the project possible at the significant scale we 
see today.

Diageo, the world’s leading premium drinks business, has 
brands including Guinness, Harp, Baileys, Smirnoff, Johnnie 
Walker and Tanqueray. More than 300 people are employed 
across three sites: the global Baileys facility, Mallusk; a bottling 
and packaging plant in East Belfast; and the corporate 
headquarters in Belfast city centre.

An integral part of  the community in NI, both as a major 
exporter and employer, Diageo has a committed corporate 
social responsibility agenda and was named NI Responsible 
Company of  the Year 2016 by Business in the Community. 

Diageo’s brands are made with pride and made to be enjoyed 
– responsibly. While the vast majority of  people enjoy alcohol 
responsibly, the company consistently works with a range of  
stakeholders to address the issue of  alcohol misuse, alcohol-
related harm and anti-social behaviour. Education initiatives 
are vital in ensuring that the next generation has a positive 
relationship with alcohol.  

‘Smashed’ is a schools theatre education programme Diageo 
runs in NI. The live theatre piece is delivered by three actors 
along with an interactive workshop, post-performance 
discussion and teaching resources endorsed by the CCEA*. It 
explores the causes and consequences of  alcohol misuse and 
helps equip students with tools for understanding and resisting 
peer influence; it also supports them in making responsible 
decisions. It has been delivered to 38 schools and more than 
4,000 Year 9 pupils; it will be touring again in March 2017.

Diageo NI also sponsors the PSNI-funded RADAR** – NI’s 
first fully interactive-safety and life skills education centre 
targeted at KS2/KS4 pupils. Diageo is directly supporting the 
implementation of  alcohol-educational tours, increasing the 
understanding and knowledge of  young people on the negative 
consequences of  alcohol abuse.
*The Council for the Curriculum, Examinations, and Assessment in Northern Ireland

** Risk Avoidance Danger Awareness Resource

We can help by:

Join us today, and 
make the most of  our 
collaborative networks. 

Together, we can use the 
power of business as a 
force for good in society.

To find out more, call the 
Membership Team on (028) 
9046 0606.

 

 

 

Responsible businesses focus 
on their:

http://www.bitcni.org.uk


To find out more about how Business 
in the Community can help your 
organisation, please contact our 
Membership Team on 
(028) 9046 0606, or visit

www.bitcni.org.uk
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Over 50,000 
new graduates 
are in non-
graduate jobs, 
including 
lollypop ladies, 
factory workers 
and hospital 
porters. 
The Daily Telegraph, 2016

Caterpillar Northern Ireland continues commitment 
to the local community

Members of the charity committee support fundraising events in Caterpillar Northern Ireland

Caterpillar Northern Ireland produces world-class products and 
services that make a difference across the globe. Central to its core 
values is a strong focus on corporate social responsibility. Working 
with and giving something back to the local communities in which 
the business operates is an important element of  the company’s 
overall strategy.   

Supporting local charities is something it has been doing for many 
years. Each year, employees have the opportunity to nominate 
and vote for a charity of  the year, and during the year they can 
participate in fundraising activities designed to raise much needed-
funds for the nominated good cause. 

This year, its partnership is with Marie Curie. Employees from across 
the company’s four local sites have taken part in activities such 
as a charity walk up Cavehill, tea parties, Belfast Marathon relay 
teams, loose change days, an annual golf  day, a fireside quiz, and a 
Christmas raffle; all organised by the charity committee. 

This year to date over £13,000 has been raised for Marie Curie and, 
over the last ten years, over £100,000 has been raised for local 
charities. 

Robert Kennedy, Caterpillar NI Operations Director says: “I am very 
proud of how our employees support our local community and 
those in need, with a wide range of charity activities and events to 
raise funds for very good causes. In addition to our Charity of  the 
Year process, the company regularly donates to local charitable 
organisations through submissions to the charity committee and 
in partnership with NICVA. Charity giving is just one element of  
our overall strategy designed to give something back to the local 
community.” 

“We also continue to focus on STEM and promoting the STEM 
agenda to students and young people. Student scholarships and 
placements continue as well as factory tours of our Northern Ireland 
facilities and presentations by employees to visiting groups of all 
academic ages,” Mr Kennedy adds. 

What’s at
your CORE?

Top achievers

CORE is a framework for 
identifying and measuring 
corporate responsibility activity 
and performance across 
organisations. It has been 
designed to work for the type and 
size of companies that make up 
the Northern Ireland economy.

CORE enables you to map your 
entire corporate responsibility 
activity and benchmark it against 
other organisations, all verified by 
an external assessor. In addition 
to gaining insight into your 
organisation’s CR performance, 
you can expect:

• Positive profile and recognition
• Improvement and development 

of  your CR activity
• Strong evidence of good 

practice for procurement
• Improved staff engagement

CORE is open to all organisations, 
regardless of size, industry or 
sector. 

Twenty-six organisations across 
Northern Ireland have now 
achieved CORE, with a further 
twelve companies on the journey 
to accreditation. 2016 saw seven 
companies achieve CORE 
reaccreditation: Allen & Overy; 
BT; Belfast Harbour; George 
Best Belfast City Airport; Henry 
Brothers; Invest NI and Ulster 
Bank. Six organisations also 
achieved the CORE standard for 
the first time: Diageo; Firstsource; 
Co-Ownership Housing; McAvoy 
Group; Seagate and Survitec. Supported by:

To find out how CORE can 
benefit your business, email 
rachael.adams@bitcni.org.uk, 
or call (028) 9046 0606.

http://www.bitcni.org.uk
http://www.bitcni.org.uk/gradsni
mailto:rachael.adams%40bitcni.org.uk?subject=State%20of%20Responsible%20Business%3A%20What%27s%20at%20your%20CORE?


Business in the Community is a unique movement in the UK and Ireland of more than 850 member 
companies (over 260 of which are in Northern Ireland), with a further 2,000+ engaged through our 
programmes and campaigns. 

www.bitcni.org.uk
info@bitcni.org.uk

Responsible Business Awards 
in Northern Ireland
Gala Dinner, 1 June 2017 
Belfast Waterfront Hall, 6:30 pm 

Join us for an evening of celebration, 
entertainment and networking at the 2017 
Responsible Business Awards in Northern Ireland

The Awards, run by Business in the Community and sponsored 
by Electric Ireland, seek to recognise and celebrate firms that 
are making a difference by taking practical action to address 
pressing social and environmental issues.

To book your table, or for more information, 
visit www.bitcni.org.uk/events, 
email marie.atcheson@bitcni.org.uk, 
or call (028) 9046 0606

Event partner:Key sponsor: Media partner:

Key sponsor Lead sponsors Online sponsor

http://www.bitcni.org.uk
mailto:info%40bitcni.org.uk?subject=
http://www.bitcni.org.uk/events
mailto:marie.atcheson%40bitcni.org.uk?subject=Awards%20Gala%20Dinner%20Booking

