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WHAT’S HAPPENING?
24 TUESDAY

NI Responsible Business Champions’ Breakfast: Bringing
together CEO’s from across Northern Ireland, Business in the
Community Board members and the media for an exclusive
breakfast event. E: lisa.james@bitcni.org.uk.

Every business can
make a difference,
place by place

Responsible Business Week supplement in The Irish News.

Responsible Business Week is
an annual awareness campaign
that celebrates the brighter side
of business by sharing great
responsible business success stories.

25 WEDNESDAY

This year’s theme – Place by
Place – will shine a spotlight on
organisations that are working to
make a difference by inspiring pride,
protecting resources, and engaging
people in the places where they live
and work.
Join in online via #RBweek and
share your ‘good’ business stories.

Responsible Business Awards in Northern Ireland:
Judging sessions.
Launch of the Northern Ireland Environmental
Benchmarking Survey

Twitter chat: Join us and share your responsible business
stories from the North West via #LegenDerryHour at 9:00 pm.
Prize kindly sponsored by SPAR.

www.bitcni.org.uk

Responsible business leadership and practice is
needed more now than ever before. This report
highlights some of the key issues facing Northern
Ireland, and how businesses are taking action. It
also presents the latest responsible business trends
and findings.
At Business in the Community, we seek to bring
together a network of like-minded organisations who
are willing to use their business as a force for good;
helping you to focus on your people, the planet and
the places in which you operate.
As our responsible business network of companies
grows, we are strengthened to bring positive and
lasting changes and benefits for society in Northern
Ireland. To become part of the network, or to find
out more, visit www.bitcni.org.uk, email us on
info@bitcni.org.uk, or call (028) 9046 0606.

Responsible Business Awards in Northern Ireland:
Judging sessions.

26 THURSDAY

Twitter chat: What is your business doing that’s really great?
Tell us on #BelfastHour at 9:00 pm.
Prize kindly sponsored by SPAR.

Responsible

Business

Summit

27 FRIDAY

Communication Directors’ Lunch: An ‘invite-only’ lunch
for Communications professionals to find out more about
forthcoming profiling opportunities, and officially launch the new
and improved www.bitcni.org.uk.
E: helen.bowman@bitcni.org.uk
Big Shops’ Showdown volunteering challenge: Business
volunteers will take over Cancer Focus charity shops for the day
to test their business acumen and raise funds for the charity.

To find out more about how Business
in the Community can help your
organisation, please contact our
Membership Team on
(028) 9046 0606, or visit

The Responsible Business
Network

10 October 2018
Belfast Waterfront Hall

Key sponsor

Theme sponsors

Sponsored by

www.bitcni.org.uk/rbweek

@bitcni #RBweek

Other sponsorship opportunities are available,
please contact lisa.mcilvenna@bitcni.org.uk
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Setting children off on the right path
As Chief Executive of Belfast Harbour,
my role comes with responsibilities
towards many stakeholders. From the
Board to employees, port customers,
tenants, the NI business community,
government, suppliers and subcontractors.
Most stakeholders are probably
quite obvious however I believe my
by Joe O’Neill,
responsibilities in Belfast Harbour go
Chief Executive,
Belfast Harbour
far beyond the obvious stakeholders. I
believe they extend to a duty that I share
with other business leaders to build
the strongest possible foundations for both a healthy
society and a strong economy in the future. These two
issues are inextricably linked and the attainment of both
requires the educational building blocks of literacy and
numeracy to be in place.
Belfast Harbour itself is not a major employer. We
employ only 150 people directly, but our tenants and
port customers, based in the Harbour Estate employ
some 27,000 people. However, we expect that Harbour
Estate developments including the wider £250 million
City Quays development, the further development of
Titanic Quarter plus the start of filming at the Belfast
Harbour Studios, where Warner Horizon Television has
been shooting the new Krypton series, will help support
the creation of 10,000 new jobs in the Northern Ireland
economy.
These investments in new and existing businesses
bring much needed jobs to the City and we need a
strong labour pool to meet that demand. We need
skilled people who can use their talents to help these
businesses grow, succeed and expand in the future.
With this need clearly defined, it is concerning that
around a fifth of children in NI are leaving primary
school without the essential foundations that will help

them to join this labour pool in the future. Twenty
percent of children are joining post-primary school
without having achieved level 4 in literacy and
numeracy. By all accounts, the chances of those
children catching up are slim and the likelihood is
that five years later, they will leave secondary school
without their GCSE Maths or English, thus considerably
limiting their employment options.
Linking this back to the need for a strong labour
pool, it stands to reason that many of those children
may never get to contribute to the economy through
employment, as they lack the most basic of skills –
written communication and simple maths. Without
good employment prospects, many of these children
are destined for a life of poverty, which will make
it difficult for them to fully participate in society,
thus further weakening their communities and the
foundations on which a healthy society is built.
The lack of the basic building blocks of Maths and
English skills lies at the heart of many societal issues
which in turn impacts on our ability to have a strong
and competitive economy.
At Belfast Harbour, we are doing what we can to tackle
this through investment in a range of tailored projects
and by engagement with key delivery partnership
organisations.
Our partnership with the BookTrust enables us to
invest in literacy at three crucial stages in a child’s life
which will see us donate more the 20,000 books by
the end of 2019. Early years support is given through
the Babies Need Books initiative, which annually
supports 3,000 families to develop a habit of shared
reading with their children from a young age. As a
follow-up, we support National Bookstart Week with
the aim of maintaining an interest in reading through
primary school, and we facilitate a teenage author
project which has seen, to date, more than 600

Belfast Harbour invests in young people

post-primary pupils from across Belfast take part in
reading for pleasure to inspire and improve literacy.
At Belfast Harbour we also believe that to prepare
our children for the modern economy we need to
look beyond good literacy and numeracy and extend
our support for good digital and coding skills. The
2017 NI Skills Barometer report predicts computer
science and STEM subjects to be in most demand
to meet the growth in the ICT, professional services
and advanced manufacturing sectors. Such skills are
not only a building block, but a necessary factor in
meeting the Programme for Government Outcome of
Giving our Children and Young People the best start in
life. Working with Business in the Community, we have
been supporting a number of Belfast primary schools
through an initiative called Time to Code, which brings
36 employee volunteers into 14 P6 classrooms to help
them understand the basics of coding.
Following a pilot project in the first few months of
this academic year, 62% of the children who had
taken part over a 10-12 week period had an interest
in finding a job that uses coding, compared with just
39% before the project started. Inspiring interest in
digital skills in this way is a positive step as it will help
prepare children for the types of jobs available to them
in the future.
Clearly, jobs here in the future will require more highly
skilled and educated workers and so, it stands to
reason that we need good foundations on which to
build that education. I can only hope that the small
contribution we at Belfast Harbour are making is
providing valuable support to some of the children who
need it most. I would encourage other businesses to
consider what support they can give to further reduce
the numbers of children leaving primary schools without
vital building blocks in place for their future.

Belfast Harbour places great emphasis and
action on supporting young people; both in time
and financial investment. It has supported a wide
range of initiatives in recent years including:
BookTrust – a grass-roots project promoting
reading for pleasure in communities and families
across Belfast to ensure that children and young
people have the best start in life. This three-year
project with its three-tiered focus – on babies,
toddlers and teenagers – is seeking to help 3,000
families, 4,000 primary school children and 600
post-primary school children annually to develop a
life-long love of learning.
StemAware Engineering workshops – enabled
around 300 young people to develop creative
solutions to address environmental and citizenship
issues; imagining Harbour-life in 25 years’ time,
using the popular Minecraft gaming technology.
Time to Code – in 2017/’18, more than 530
children were empowered to develop the basics
of coding assisted by 51 business volunteers;
raising the need for coding to be included in the
NI educational curriculum.
Jenni Barkley, Communications and Corporate
Responsibility Manager, explains: “At Belfast
Harbour, we are aware of our need to invest in
the young people of Northern Ireland. We want
to do this in impactful, inspirational and fun ways
to inspire them to be the best they can be, but
also ensure that those coming out of schools
and universities here can enter the workplace
informed, educated and skilled.”
For more information, please email
j.barkley@belfast-harbour.co.uk
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The Circular
Economy: where
do we go from
here?

A survey conducted for last year’s report
The State of Responsible Business in
Northern Ireland 2017 found that 44%
of Business in the Community members
were exploring a circular economy
approach to their business.
At Encirc circular economy approaches
are deeply rooted in the DNA of our
business as glass can be recycled
by Fiacre
many times over without losing its
O’Donnell,
Head of Strategic structural integrity, allowing the value
of the glass to remain high over many
Development,
Encirc
lifecycles. Of course, this is dependant
on householders and local authorities
ensuring that a high quality, segregated,
stream of recycled glass is being returned to us.
Now, as we look to the future of responsible business,
the case for scaling up the circular economy to
encompass the whole of the economy is clear. It is
encouraging that Northern Ireland’s draft Industrial
Strategy recognises the importance of our future
economy being increasingly ‘circular’, however with the
ongoing policy distractions brought by Brexit and our
current political situation in Northern Ireland, all of us in
the business community should share responsibility for
stepping up to the plate and bringing real leadership
to this issue.
The EU’s Circular Economy Package has set the policy
direction for the circular economy in Europe and the
most recent set of measures, adopted in January this
year, includes a Europe-wide Strategy for Plastics in
the Circular Economy, a Monitoring Framework on
progress towards a circular economy, and a Report on
Critical Raw Materials which highlights the potential to
make 27 critical materials in Europe’s economy more
circular. With the implications of Brexit still unclear,
particularly for Northern Ireland, there is uncertainty
about whether we will continue to be aligned with this
roadmap.
The issue of plastics in the environment has come to
prominence over the last year, in a large part thanks to
David Attenborough’s Blue Planet II, as a very visible
consequence of the ‘linear’ economy. This has driven
demand for action, and, although it lacks firm detail
and the targets are arguably not ambitious enough,
the UK Government’s 25 Year Environment Plan
has a plastics circular economy as a central focus.
We should be wary that this Plan does not apply to
Northern Ireland, and in the absence of a Government
legislating for Northern Ireland this puts us at serious
risk of not capturing the benefits of the circular
economy. Scotland and Wales have been ahead of

the game for some time now, implementing innovative
legislation and supporting businesses to implement
circular business models, and we now risk England
overtaking Northern Ireland – something we never
thought would happen!
Business in the Community Northern Ireland and
WRAP Northern Ireland commissioned a report in
2017 that found that there was the potential £474
million of annual economic benefits to Northern Ireland
from implementing specific policies which could be
included in a local Circular Economy Strategy. This, not
to mention the many less quantifiable environmental
and social benefits resulting in improved quality of life
for our citizens, is yet another reason why we should
be calling for our politicians to put their differences
aside and get on with the job of forming a government
that works for everybody. Some of the measures
suggested in the report include:
•

•

•

Develop a Green Procurement strategy, using
purchasing power to stimulate a more circular
economy
Provide support for businesses to engage in
circular economy business models and assisting
circular economy start-ups, including financial and
technical support on trials and R&D
Work with sector representatives to develop sector
specific circularisation plans, imbedding these
into any growth plans and identify opportunities for
growth

In the meantime, I call on all our business leaders
to advocate their commitment by looking not only
inwardly at their own operations but outwardly to their
wider value chains. Vital to the success of the circular
economy will be the ability to get others on board by
bringing our influence to bear on both our immediate
commercial relationships and the wider business
community – to the benefit of all.

Encirc supports increase in recycling
for charity campaign
Fermanagh-based company Encirc has provided
a lifeline for those in crisis thanks to a unique
recycling initiative.
‘Recycling Rewards’, now in its third year, is an
innovative campaign designed by leading social
enterprise Bryson Recycling. It aims to increase
awareness for a worthwhile cause and educate
people about the benefits of recycling. The drive
has resulted in 16,000 tonnes of materials being
recycled locally and £7,000 raised for PIPS, the
suicide and bereavement charity as a result.
Fiacre O’Donnell, encirc explains: “Bryson
provides a weekly kerbside box collection to
170,000 homes, and for every tonne of paper,
plastic and glass collected over the last year,
Encirc is one of three reprocessing partners that
has committed to donating £1 to the charity. At
our plant, we reprocess some of the glass that
has been collected from the weekly household
collections from Antrim and Newtownabbey;
Armagh, Banbridge and Craigavon; Belfast;
Lisburn and Castlereagh; and Mid and East Antrim
Council areas.”
Recent research indicates that Northern Ireland
is facing a suicide epidemic and as the charity
sector continually faces huge pressure to deliver
important services to users, this support has come
at a critical time. For PIPS, an organisation with no
government funding, the support from Recycling
Rewards is literally helping to keep its doors open.
For more information, email
fiacre.odonnell@encirc360.com
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The future of responsible business: The why and how
The imperative to operate responsibly is growing. More than ever, businesses are being
encouraged to integrate sustainability and responsibility into their day-to-day operations.
The statistics prove it and show us responsible business is the future.
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Only

20%
of the UK population believe
their standard of living will
improve in the next two years (1)

Concerns about
standards of living

89%

of Gen Z would rather
buy from a business
that addresses social
and environmental
issues (2)

The customers of
the future want it
To find out more about how Business
in the Community can help your
organisation, please contact our
Membership Team on
(028) 9046 0606, or visit

www.bitcni.org.uk

60%
of the population expect CEOs to
lead on change, rather than wait on
regulators to impose it (1)

CEOs need to drive change

The how:

+

74%

of the UK population
trust business (1)

60%

Start with those
closest to your
business

A growing
trend

65%

Trust is at a low

94%

of Gen Z expect
businesses to
address social and
environmental issues (2)

The employees of
the future want it

(1) Edelman Trust Barometer, UK Findings; 2018, (2) Cone Communications CSR study, 2017
(3) Cone Communications Employee Engagement Study, 2016; (4) KPMG Survey of CR Reporting, 2017

Give employees a way
to make an impact

93%

of employees want to
work for a business that
cares about them as an
individual (3)

48%

of employees say their job is more fulfilling
when they’ve made a positive impact (3)

of the UK’s largest
companies now
link CSR activity to
the UN Sustainable
Development Goals
in their reporting (4)

of Gen Z pay attention to CSR when making
a purchasing decision. Businesses need to
think about exciting and innovative ways to
communicate their CSR credentials (2)

Innovate your communication

In achieving the CORE accreditation, over 30 companies have been recognised as
outstanding exemplars of Corporate Responsibility. What can we learn from them?
The importance of leadership
100% of CORE accredited companies have
designated responsibility for CR at senior director
level. This individual sets the strategic direction for
CR across the organisation and not only ensures
targets are being met, but that senior employees lead
by example. CR isn’t lip service – it’s a way of life for
these companies and forms part of daily operations
and decision making.
What gets measured, gets done
All of the CORE companies regularly measure and
report on ALL of their CR activity, from health and
wellbeing to biodiversity, focusing not only on outputs,
but also impact. They use a range of qualitative and
quantitative measures to ensure their CR activities are
targeted at the right issues, having maximum effect.

Some issues are easier to prioritise
than others
It was clear from the CORE companies that some
aspects of CR are easier than others to integrate
into their daily operations. Only 10% of CORE
companies successfully achieved a high standard
across all aspects of their CR activity. For example,
while biodiversity was a strong area for construction
companies, other organisations in the service or IT
sectors have taken longer to consider and understand
how they can best address it. What is notable, however,
is that every CORE accredited company is undertaking
activity in every aspect of CR, ranging from diversity
and inclusion, to community engagement, to
biodiversity. CORE companies are committed to CR in
its entirety.
So, how does your business measure up? To find out
more, email lisa.mcilvenna@bitcni.org.uk
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The Circular Economy:
where do we go from here?
A truly inclusive workplace focuses
on the needs of every individual and
ensures the right conditions are in
place for each person to achieve their
full potential. As one of our partners
recently said at a Belfast office D&I
event – “Diversity is being invited to
the party, inclusion is being asked up
to dance.” He was right.
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Helena Woodward,
Human Resources
Director,
Baker McKenzie

Are we fussing with semantics
or is this an important point
of clarification for our modern
workplaces?
Some readers may remember back to a time
when a ‘different’ family moved into their area (fill
in the blank; the Catholic/Protestant/Asian/Black
or perhaps single parent family). It may have been
deemed laudable then to simply ‘live and let live’
or perceived as accepting and open minded to
encourage their children to play with the ‘different’
children. With the 20:20 acuity that comes with
hindsight and the knowledge we now have about
the benefits of true inclusion in our communities
and our workplaces, it is easy to be critical and
relabel this approach as merely grudging tolerance
dressed up as diversity.
Businesses are increasingly recognising that
diversity is not just something that responsible
businesses should encourage, rather the diversity
and inclusion agenda is more about putting
diversity and inclusion at the heart of what they do.
Inclusivity at work is about all employees
achieving a state of being valued, respected
and supported. However, this is not a case of
treating employees exactly the same despite their

perceived differences; rather it is treating each
employee as a whole person. A person who may
be experiencing issues relating to their physical or
mental health; challenges that emanate from being
a migrant worker; tensions or practical concerns
relating to growing a family through adoption or
fertility treatment; problems relating to co-workers
who lack understanding about being part of
the LGBT community or someone whose caring
responsibilities mean that their current working
pattern is a source of stress.
At Baker McKenzie, we believe that diversity and
inclusion creates a positive working environment,
but building a diverse workforce is also the smart
business thing to do. Globally we have repeatedly
been named as a Best Place to Work for LGBT
equality, and we were early supporters of the
United Nations’ Human Rights Office’s Standards
of Conduct, which offer guidance and practices for
the workplace and beyond. And locally, right here in
NI, we support Cara-Friend’s LGBTQ+ Awareness
Teacher Training programme, as part of our
commitment to champion diversity and inclusion in
the workplace.
We know and have seen first-hand how this
approach breeds creativity, encourages a greater
range of views and helps us to respond better to the
needs of our clients and the communities in which
we work. Our clients only want to work with law firms
who respect their employees and share their values.
I’m sure you’ve heard the phrase – treat others
as you would like to be treated yourself – well I
disagree. A truly diverse firm means celebrating
difference – we should treat people how they would
like to be treated – that takes courage, commitment
and good communication. And I know we have all of

this – because as a global Firm we have 13,000 very
different people – so let’s celebrate that!
We know, however, that to stay at the top of our
game, we must never rest on our laurels. As our
chairman Paul Rawlinson said last year when he
ranked as the leading lawyer in the Male Champion
of Women in Business report by The Financial
Times, we can all be ‘drivers of change’. We are
continually striving to boost our own diversity and
inclusion practices every single day and will do
everything possible to create the best environment
for all of our employees and make sure we are a fair
and inclusive place to work.
With 70% of the working population in Northern
Ireland currently in employment in our business
and yours, the workplace
is an ideal setting to
influence positive attitudes
and behaviours and affect
cultural change.

“Diversity and
inclusion creates a
positive working
environment, but
building a diverse
workforce is also the
smart business thing
to do.”

Diversity is in Baker McKenzie’s DNA. Operating
across many cultures all over the world in 77
offices and 47 countries, Baker McKenzie is a
truly global organisation. Almost 300 employees
are based in the Belfast office, in a huge range
of roles – from Business Development to
Finance, Technology to HR – with colleagues
collaborating with offices all around the world.
Locally and globally the Firm prides itself on
its innovative approach and in Belfast thanks to
the variety of roles available, Baker McKenzie
is re-shaping the way a ‘job with a law firm’ is
perceived in Northern Ireland.
Baker McKenzie places great emphasis on
diversity and inclusion within its core business
practices. It recognises that its employees’
differences help the law firm to work fluently
across borders, cultures, and practices on
a global scale. From Bogota to Belfast, it is
committed to fostering an inclusive and diverse
culture that celebrates equality across gender,
ethnicity, religion, and sexual orientation, as well
as, personal and professional success.
The local Baker McKenzie Diversity and
Inclusion Committee is led by a team of
passionate employees who regular consult
with their colleagues to ensure all activities are
relevant and effective. Initiatives have included
involvement in Business in the Community’s
Gender project, and establishment of an LGBT
network and committee.
The Baker Ally pledge has been signed by over
70% of employees and it was the first law firm to
take part in Belfast Pride Event.
For more information, email
helena.woodward@bakermckenzie.com
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Supporting
communities,
tackling poverty
Joe McDonald,
Senior Manager,
Corporate Affairs,
Asda NI

Setting children off on
the right path

In February 2018, at the launch of Asda’s campaign
to ‘fight hunger, create change’ in communities
across the UK, Chief Customer Officer Andy
Murray stated: “It’s a great honour and privilege
to be part of a community – and at Asda we take
our responsibilities to the communities we serve
seriously. Our customers know they can rely on us
for great value on their shopping – but they also
expect us to do the right thing in their community. For
decades, our colleagues have been giving back to
the local area around their store, and they have done
some amazing things for their neighbours.”

The Circular Economy:
where do we go from here?
Future Trends
The Semantics of Workplace
Diversity and Inclusion

These comments from Asda’s leadership capture
words that are at the heart of the companies mission
to be ‘the most trusted retailer’ – “doing the right
thing”, “responsibility”, “privilege” and of course
“community”. When Asda engages in COMMUNITY,
it is building TRUST.

Supporting communities,
tackling poverty
firmus energy
working in the community

Asda believes that by acting with integrity and taking
a proactive role in supporting the communities
around our stores, we will grow customer trust
and loyalty. It’s a simple equation, but it requires
complete commitment across the organisation; it
has to become part of your business DNA.

Caterpillar Northern Ireland
raises much needed funds for
local charity Braveheartsni
Forthcoming events
7

To find out more about how Business
in the Community can help your
organisation, please contact our
Membership Team on
(028) 9046 0606, or visit

www.bitcni.org.uk

Poverty impacts the lives of many
in Northern Ireland. It is a multifaceted problem ranging from those
who are ‘just about managing’ to
holiday hunger; from in-work poverty
to those impacted by being out of
work. In the latest Joseph Rowntree
Report – Poverty in Northern Ireland
2018 – the findings showed that
370,000 people in Northern Ireland
live in poverty. This includes 110,000
children, 220,000 working-age
adults and 40,000 pensioners.

For a complex business like Asda, it becomes
about community in every sense of the word.
Acting responsibly as a company means knowing
your customers and understanding the issues
which impact their lives. So while we have
fully embraced the traditional CSR methods
of fundraising, volunteering and philanthropy,
community engagement actually stretches right
across our business and into everything we do. For
example, we:
• are building long term relationships with our
local suppliers and are active in supporting the
NI Farm Safety Partnership
• work hard to ensure our operations are
environmentally sound, for example making
a series of pledges on plastics reduction in
January this year

•

•

must be a responsible retailer in terms of what
we sell and who we sell it to for example, in
March we banned the sale of high energy drinks
to young people under 16 and our nutrition team
continues to carry out great work behind the
scenes on product reformulation
are promoting diversity and inclusion in our
workplace with a particular focus on mental
health issues

All of these are building blocks as we strive to
build trust with our local communities – customers,
colleagues, suppliers, neighbours. This commitment
to supporting communities, taken from our mission
to be the most trusted retailer, defines the way we
work and the way we do business. Quite simply, it
is the right thing to do and is in keeping with Asda’s
‘purpose’ to help our customers ‘save money and
live better’. In Northern Ireland this is particularly
important. The Asda Income Tracker, a recognised
business barometer which monitors consumer
spending power at both national and regional level,
consistently tells us that family spending power in NI
is by far the lowest of any UK regions.
We want every Asda store to be at the heart of
its local community and in a review of Asda’s
commitment to community, the Royal Society
for the encouragement of Arts, Manufactures
and Commerce (RSA) stated: “There are clear
opportunities for creating shared value. In a fiercely
competitive sector, the business case for community
venturing is built on retaining footfall, loyalty and
insight generated. There are clear lessons for how
retailers can effectively engage with and contribute
to a wider local agenda for change, creating shared
value where commercial and community interests
are mutually reinforcing.”
Broad and deep commitment to the communities
around our stores has enabled Asda to
demonstrate its business values and personality,
while ultimately playing a leading role in the
company’s mission to be the most trusted retailer.
We are thrilled that thanks to the success of
our activities across the business, led by our
Community Champions and our charitable trust
– The Asda Foundation – Asda has been able
to make a huge difference to the communities
around our stores and the wide range of charities
and organisations which assist them.

Fight Hunger, Create Change
1 in 10 people in the UK are missing meals to pay
their bills, yet four million tonnes of perfectly decent
food is wasted each year. Asda’s Chief Customer
Officer Andy Murray stated, “we simply cannot – and
will not – accept food being wasted whilst people in
our communities go hungry”.
That is why Asda has joined forces with FareShare
and The Trussell Trust to develop a truly innovative
new partnership that will revolutionise the support
foodbanks are able to offer people in food poverty.
Over the next three years, Asda’s ‘Fight Hunger
Create Change’ programme will invest over £20
million in ensuring foodbanks have the capacity and
infrastructure to offer fresh food and much needed
support and advice to people in need.
Investing in the infrastructure of The Trussell Trust
and FareShare will enable them to transport and
store fresh food. This will make a real difference, as
currently, both charities struggle to transport and
store fresh food, which needs to be chilled, and
means those using food banks are reliant on mainly
tinned and packet foods.
The programme will help embed services such
as debt counselling and job advice as part of the
foodbanks – allowing people to access information
that will help them out of food poverty. Asda is
also expanding its existing food donation services
to ensure that by 2020, every Asda store is able
to donate its surplus food to food banks and do
even more to support the local community. The
programme will result in an additional 24 million
meals every year.
Lindsay Boswell, Chief Executive of FareShare
UK, said: “I believe that Asda’s investment has
the potential to create such a multiplier effect that
it could well be the largest single act of support
since the creation of the National Lottery or the
introduction of Gift Aid.”
For more information, email joe.mcdonald@asda.co.uk
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firmus energy working in the community
Local natural gas company, firmus energy has been
bringing the benefits of this energy efficient fuel to
over 85,000 homes and businesses since 2005.
Corporate Social Responsibility (CSR) remains a
cornerstone of firmus’ activities as it continues to
extend its 1,100km pipeline network into new areas.
Operating in over 30 towns, cities and villages, its
dedicated CSR team manages its activities and
selects key projects to work on throughout the year
to improve the communities in which it operates. Its
Charity of the Year 2018, voted by staff members,
is the leading suicide prevention and crisis support
charity, Lighthouse. In fact, it has raised more than
£40,000 for local charities in the past three years.
Last year, its fundraising donation for Sands NI
went towards building a bereavement suite for the
delivery unit in Antrim Area Hospital. firmus energy
has provided more than 1,100 hours of volunteering
activities in the last six months, and has helped
customers save more than £40m in fuel costs to date
across Northern Ireland.
firmus energy’s network construction involves laying
pipes on a daily basis in many local communities.
With regular community presentations, mailers and
press releases, it informs local residents of the
benefits of natural gas in their area. Since 2005, the
company has displaced more than 650k tonnes of
C02 – equivalent to taking 220,000 cars off our roads,
making the air cleaner.
firmus energy’s CSR strategy allows all employees
to become involved in activities, ranging from
organising events to partaking in the ‘Time to Read’
literacy programme. It hopes to continue to make
a difference, through enhanced CSR, to local
communities in 2018 and beyond.

Caterpillar NI raises much needed
funds for local charity Braveheartsni

Forthcoming events
May

July

October

November

Give & Gain Day
Across Northern Ireland
The only global day that
celebrates the power of employee
volunteering. Every year thousands
of volunteers take part, helping to
support hundreds of community
organisations. Could you be part
of something special in 2018?

Stars & Stripes Day
Across Northern Ireland
An opportunity for USAowned companies in Northern
Ireland to join us for a day of
volunteering to celebrate American
Independence Day. Get your
colleagues together for a day of
beach cleaning, furniture upcycling
or gardening on this side of the
Atlantic.

Get Online Week
Throughout Northern
Ireland
Join us for Get Online Week and
share your IT skills by helping
people to get online at one of our
many training events. Supported by

NI Environmental
Benchmarking Survey
Results Launch
Belfast Harbour
One of the key events in the
Business in the Community
calendar, this event will reveal the
results of this year’s Survey. Come
along and be informed about the
latest environmental management
trends, and how your business has
performed. A great networking
opportunity for environmental
practitioners. Supported by Moy Park.
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Supported by SPAR.

Business & Biodiversity
Celebration
Check website for venue
Managing and enhancing
biodiversity is an important part of
our environmental action in Northern
Ireland. This event will celebrate and
recognise those businesses that are
having a positive impact. Supported

22

Staff at Caterpillar Northern Ireland have been
fundraising all year for their nominated charity of the
year, Braveheartsni.
Each year, the company’s staff nominate and vote
to support one local charity for the year and all
events on site raise funds for the nominated charity.
Across the Northern Ireland sites, employees plan
and organise a range of fun events some of which
include; coffee mornings, delicious cake and bun
sales, bicycle rides, donating loose change days as
well as prize raffles and Christmas jumper days.
Mark McClure, Operations Director recognises the
dedication by staff to organise events across the
sites to support the nominated charity of the year,
saying: “Corporate social responsibility is very
important to us as a company. Over £11,000 has
been raised for Braveheartsni through the events
planned by our staff. This is amazing and I am very
proud to see the money will be used to develop a
much needed teenager and young adult unit at the
Royal Victoria Hospital in Belfast, for young people
impacted by congenital heart disease. This is what
it is all about, directly impacting the local community
through the great efforts of our staff.”
Clare Caufield from Braveheartsni adds:
“Braveheartsni is a local 100% volunteer charity in
Northern Ireland. We are the only charity in Northern
Ireland to offer specialist support to this age group,
with the primary focus on social and welfare care
and patient and family support. We have been
overwhelmed by the support of the entire Caterpillar
Northern Ireland team and are delighted this money
will make a real difference to local people’s lives by
supporting a much needed dedicated unit at the
Royal Victoria Hospital.”

by Belfast Harbour.

June
Time to Read Celebration
Check website for details
A special thank you event
for our dedicated volunteers who
read one-to-one with primary school
children across Northern Ireland.
Join us to celebrate the successes
of the 2017/’18 academic year.
TBC

4

September
Love Your Landscape Day
Across Northern Ireland
Get your teams ready for this
fun, ‘green’ challenge that will put
the spotlight on Northern Ireland’s
beautiful and diverse natural
environment and the organisations
that manage and maintain it. A
range of events will be taking
place throughout Northern Ireland
with activities to suit everyone,
from beach cleans to restoring
playgrounds. Run in partnership with

28

NIEL as part of Environment Week.

1-5

Department of Finance.

Strictly Business 2018
Whitla Hall, Belfast
Join us for the Gala night of
Strictly Business Gala Night 2018.
Support your colleagues as they
show off their dancing skills in aid
of Marie Curie.

5

Responsible Business
Summit 2018
Belfast Waterfront Hall
Join us for this interesting,
informative and innovative fullday event to explore how you can
Futureproof your Business. The
event will start with our annual
CEO Breakfast Forum challenging
leaders to think about how they will
shape the future of their People,
the Planet, and the Places in which
they operate. This interactive event
will provide plenty of opportunities
for networking and will inspire those
attending to use their businesses as
a force for good. Supported by Ulster

10

22

December
1

Cares @ Christmas
Across Northern Ireland
An opportunity for people
to help others less fortunate than
themselves. It allows companies
and individuals to make a
difference at Christmas for many
families in need. Collect gifts in
your workplace, or give a little time
to sort and wrap – it’s up to you.

Supported by SPAR.

Bank.

Love reading?
Could you spare an hour a
week to help a Primary school
child with their reading?
We need business volunteers to join

#TimeToRead
Email ciara.mulgrew@bitcni.org.uk

25th IAVE World
Volunteer Conference
Augsburg, Germany
Join us for this familiarisation trip
to Germany. We plan to bring 10
delegates from Northern Ireland to
meet with diverse groups of leaders
of volunteering in a setting that
encourages discussion, reflection
and learning. Participants will be
invited to focus on specific issues
challenging volunteering, and on
how to increase the impact of
volunteering on the world’s most
pressing problems.

16 – 20

Circular Office Network
3 May
6 September
6 December
Check website for venue

Companies from all sectors are
experimenting with, and exploring
the opportunities presented by, more
‘circular’ thinking. This thinking seeks
to retain the value of materials by
keeping them in circulation for as
long as possible and eliminating
waste in a way that makes economic
sense and contributes to the longterm sustainability of their business.
This Network is designed to enable
like-minded businesses to come
together to explore opportunities,
learn and share, and try out new
ideas towards greater circularity in
their offices.
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Come and celebrate the positive
force of business
Responsible Business Awards in Northern Ireland
Gala Dinner, Thursday 24 May 2018 from 6:30 pm, Belfast Waterfront Hall

A wide range of entries from businesses large and small
have been received for this year’s Awards. See who made the
shortlist in each category:
NI Responsible
Company of the Year

Diversity & Inclusion

sponsored by George Best
Belfast City Airport

Allstate Northern Ireland
Baker McKenzie
Belfast City Council
Pinsent Masons
Sensata Technologies

Danske Bank
Firstsource Solutions Ltd
Henry Brothers
Heron Bros
JH Turkington & Sons
JP Corry
Survitec – Dunmurry
Ulster Bank Ltd
Building Stronger
Communities
sponsored by Department
for Communities

APEX Housing
Association
Henry Brothers
Heron Bros
Homecare Independent
Living
IFA Foundation
JP Corry
Lidl Northern Ireland
Marks & Spencer
Northern Regional
College
NOW Group
Translink

sponsored by Barclays

Education Award
sponsored by Allen & Overy

Belfast International
Airport
BT
Caterpillar Northern
Ireland
Farrans Construction
Henry Brothers
Quinn Holdings
WestRock-MPS

Marketplace
Leadership
Devenish Nutrition
Firstsource Solutions Ltd
One-to-Watch
sponsored by Survitec

CME Group
Devenish Nutrition
Terex GB Ltd
Wellbeing at Work
sponsored by Larne Port

Baker McKenzie
Danske Bank
Henry Brothers
Northern Ireland Water
Translink
Veolia

Employability
Champion
sponsored by Belfast
Harbour

BT
Farrans Construction
JP Corry
Environmental
Leadership
sponsored by Arthur Cox

Digital Champion
sponsored by Fujitsu

To find out more about how Business
in the Community can help your
organisation, please contact our
Membership Team on
(028) 9046 0606, or visit

www.bitcni.org.uk

How can your business support
the #NotSorryMums campaign?

BT
Lidl NI
WayneDenner.com

Farrans Construction
Henry Brothers
Lidl Northern Ireland
Northern Ireland Water
ReCon Waste
Management Ltd
Translink
Veolia

www.bitcni.org.uk/awards
Contact marie.atcheson@bitcni.org.uk or call (028) 9046 0606 to book your table.

Sign up now to the Breastfeeding
Welcome Here scheme
For more information about
the scheme visit
www.breastfedbabies.org

