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CASE STUDY

DANSKE BANK - MENOPAUSE SUPPORT FOR COLLEAGUES

Danske Bank is committed to raising
awareness, educating, and training on
menopause so that women feel confident
about raising issues relating to their own
personal journey. We want to recognise
what you’re going through by changing the
way we do things. When you change, so do
we.

The approach has been consultative and
benefitted from clinical input, colleague
engagement and external stakeholder advice.

About Danske Bank

Danske Bank is the largest Bank in Northern
Ireland. Serving the needs of around half a
million personal and Business customers across
NI and with increasing presence in the wider UK
market, our c.1300 colleagues service diverse
customer needs through digital, telephone and
face to face channels.

It is critical that we support our colleagues as
they transition through the menopause with
support that should be personalised to the
individual and their symptoms. Our Guiding
Principles, Menopause Action Plan, our Tell Me
More Podcast Series and our Menopause

The issue
Our commitment on menopause is part of our
aim to build a more inclusive culture and our

desire for women to see Danske Bank as a place

in which they can thrive and feel empowered -
through all stages of their career and life.

What Danske Bank did

Engaging with colleagues across the Bank has
been vital to the creation of our Guiding
Principles on Menopause Support.

Learning Lunches have been a platform for
exploring these issues with colleagues over the
course of the past year.
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DANSKE BANK - MENOPAUSE SUPPORT FOR COLLEAGUES

Jenny Moore, Employment IMAGINE A PERSON EXPERIENCING MENOPAUSE. WHAT COMES TO MIND?
Lawyer, Danske Bank

“Now imagine a seasoned professional, a person of influence in our
business, possibly leading a team, holding a wealth of knowledge, wisdom
and lived experience that you can’t teach. So often, those who experience
and struggle with menopause are those that we rely on most in our
businesses. And yet, as a society, our perception

of a menopausal person doesn’t match up. These costs go so far beyond
the monetary outlays, they relate to culture, ethics, and our organisation’s
sustainability."

IMPACTS AND OUTCOMES

» We have introduced temperature control when
you need it most. When your body changes during
the menopause, we change how we do things in
work. From flexible working arrangements to
thermostat control in the office, and ‘meno-pause’
days under our special leave policy.

o Our ‘tell me more’ series has been impactful for
colleagues who benefit from clinical input with
advice and learning sessions for colleagues on
topics such as; personal menopause journey,
gynaecology and expert treatments and how we
navigate the menopause.

o Our action directly aligns and underpins our
ambition to be the best bank — to get, grow and
keep the very best talent.

ENJOYED THIS CONTENT?
You might also like to: to learn how membership
of BITC can help you take your

responsible business journey
further and to drive lasting
global change.
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